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Navy Pier Names Shedd Aquarium Executive VP Amy Cowen as Chief Marketing Officer to 

Lead Pier’s Rebranding as World-Class Destination 

 

FOR IMMEDIATE RELEASE 

January 27, 2015 

 

CHICAGO – Navy Pier Inc. today announced the appointment of Amy Cowen as Chief 

Marketing Officer, a newly created position to lead the Pier’s rebranding and repositioning as a 

world-class destination. Cowen completes a remarkable tenure at Shedd Aquarium as 

Executive Vice President. 

 

Cowen’s appointment comes as the Pier undergoes a major transformation that includes 

renovation of its exterior and interior public spaces for a more contemporary, greener look and 

feel highlighting the Pier’s unique vantage point for spectacular views of the lake and Chicago 

skyline. The renovated and reimagined Pier will transform the visitor experience by featuring 

new arts and learning programs, entertainment, shopping and dining to refresh the visitor 

experience and broaden audience appeal. The first phase of the redevelopment is expected to be 

completed in 2016, the Pier’s centennial. 

 

Cowen, 44, has more than 20 years of leadership experience at not-for-profit cultural and 

educational institutions. She originally joined Shedd in 1993, and since 2008 has been Executive 

Vice President of Marketing, Guest Experience and Sales. She left Shedd in 1999 to become 

director of public relations at the Museum of Science and Industry, returning to the aquarium in 

2002. She will assume Navy Pier responsibilities in April. 
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“We’re very fortunate to add Amy’s talents, experience and reputation to our leadership team 

at this pivotal time in the Pier’s history,” said Marilynn Gardner, Navy Pier Inc.’s president and 

CEO. “She’s a proven leader who is creative, strategic and energetic and knows how to 

transform the visitor experience at a not-for-profit attraction and then build an integrated 

marketing program to reposition it in the hearts and minds of consumers. And she’ll be a 

tremendous asset as we continue to evolve our internal culture to that of a not-for-profit 

institution.” 

 

Cowen has overseen Shedd’s industry-leading focus to deliver outstanding guest-centric 

services and experiences through marketing, online communications, brand management, sales 

operations and audience research.  She cultivated and has maintained Shedd’s position as one 

of the most-attended aquariums in the United States and top-attended cultural organizations in 

Chicago. Under her leadership, Shedd has garnered significant earned revenue growth and 

improved guest satisfaction scores. 

 

Cowen is an internationally recognized expert in brand management, integrated marketing, 

public relations and customer service, and a frequent speaker to professional organizations in 

the not-for-profit, corporate, association and academic sectors. She is past chair of the 

Marketing/Public Relations Board Committee of the American Alliance of Museums. 

 

“I’m tremendously enthusiastic about joining the Navy Pier leadership team at this moment in 

the history of a Chicago icon,” said Cowen. “What an opportunity -- to have an impact on the 

future of the Pier as it emerges a transformed institution from the inspiring Centennial Vision 

redevelopment. I look forward to building an integrated marketing program that will elevate 

the Pier to the status of world-class institution.” 

 

Cowen, a lifelong resident of the Chicago area, describes herself as a “passionate enthusiast” for 

the city who believes strongly in its vibrancy and the richness of its cultural and not-for-profit 

communities. She lives in the city with her husband and two children. 
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